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A Word From Our CEO

A Word From Our CEO

Since March 2020, COVID-19 brought
historic challenges to the organization, and
the resiliency shown by Unifi is a testament
to our team. We recognize that Unifi is cele-
brating 50 years of continuous operation
because of our people, and that each
employee will play an integral part in ensur-
ing Unifi continues to prioritize sustainabili-
ty long into the future.

Positive change in any form requires
action and commitment, which can,
over time, lead to trans-
formational results. As
we have demonstrated
over the last decade,
Unifi is changing, and
moving towards beco-
ming a more sustain-
able company.

Though the last year
has been challenging,
we're proud of the
progress we’ve made in
our pursuit of a more
sustainable and inclu-
sive business. We’re on
pace to meet our goal
to divert 30 billion bot-
tles from landfills by
2022. Six of our seven
owned facilities are
zero waste-to-landfill. In
July 2021, the Higg Materials Sustainabili-
ty Index confirmed that REPREVE® tex-
tured polyester yarn manufactured in the
U.S. reduces global warming potential by
42% compared to conventional virgin
polyester. Our Total Recordable Incident
rate in calendar 2021 continues to stay
below 1.0, a testament to our people
committing to a safe work culture. And
we were honored as the 2021 Diversity
Champions by the UNC School of Law’s

Director Diversity Initiative, supporting
our commitment to diversity and inclu-
sion.

As we move forward, we’ll continue to
invest towards our commitment to being
agents of good for the people and com-
munities we serve and the environment
we share. The world demands account-
ability, and we have a larger responsibility
to expand sustainability efforts within our
organization and communities. We will
take deliberate actions
to further reduce our
carbon footprint and
develop our ability to
be a solution provider
in the circular economy
by continuing to
expand REPREVE and
textile takeback pro-
grams, transitioning
away from the “take-
make-waste” model.
Our focus will be on
technology and prod-
uct innovations that
have a multifaceted
impact: benefit for our
customers, our busi-
ness and the environ-
ment.

Change is rarely easy,
and we will continue to challenge our-
selves in empowering Unifi to be better
citizens and stewards of the environment.
While we are proud of the progress we're
making, we’re aware that sustainability is
a journey, and you should know that Unifi
is “Working Today for the Good of
Tomorrow”. Recognizing that progress
starts with transparent action and
thought, I'm proud to present our 2021
Sustainability Report.

— %9l
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About Us

Who We Are

What makes us different? The extra elements that go into

every fiber we make: our dedication, our commitment,

our passion. Yes, true innovation starts with us and

what we envision for the good of tomorrow. It starts

with how we work, and it starts with what we believe —
and with us, it never stops.

Fifty years ago, we started making
textured polyester yarn, and as our
founder, G. Allen Mebane, used to
say, “Doing one thing and doing it
well.” We've evolved and grown over
the vyears, but our drive to be
tech-savvy innovators — and to
serve our customers with the most
dynamic solutions we can offer —
has never faltered. Better than
anyone, we know that innovation
starts by listening to the customer
and anticipating the future needs of
the market, just as we did years ago
when we developed REPREVE.

Headquartered in Greensboro, N.C.,
Unifi manufactures and sells innova-
tive recycled and synthetic products
made from polyester and nylon to
knitters and weavers that produce
fabric for the apparel, hosiery, home
furnishings, automotive, industrial
and other end-use markets. Through
REPREVE, Unifi’s flagship technolo-
gy platform and the global leader in
branded recycled performance
fibers, Unifi has transformed more
than 26 billion plastic bottles into

recycled fiber for new apparel, foot-
wear, home goods, packaging and
nonwovens. Unifi continually devel-
ops technologies to meet consumer
needs in moisture management,
thermal regulation, anti-odor, UV
protection, stretch, water resistance
and enhanced softness.

Unifi maintains one of the textile
industry’s most comprehensive prod-
uct offerings that includes a range of
specialized, value-added and foun-
dational solutions, with principal
geographic markets in the Americas,
Asia and Europe. Unifi has direct
manufacturing operations in four
countries (United States, Brazil, El
Salvador and Colombia) and a joint
venture with Nilit Fibers in Israel and
North America. From Asia to the
Americas and from Switzerland to El
Salvador, Unifi sources, manufactures
and sells innovative textile solutions.
Our processes, ideas and partners
reach across borders to bring the
best the world has to offer: consis-
tent service, flexibility and innovative
products.
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UNIFI AT A GLANCE

Greensboro, NC

raw materia employees customers
suppliers globally globally

Revenue from REPREVE fiber as a % of consolidated net sales
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This has increased at an average rate of ~15% annually for several years

We’re on pace to meet our goal of diverting

50 BILLION BOTTLES

from landfills by 2022.
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Unifi Locations
UNITED STATES OPERATIONS

Greenshoro, North Carolina

We started in North Carolina in 1971 and stayed
here because we draw on the region’s long hist-
ory of textile innovation. Our headquarters are
home to much of our commercialization, busi-
ness operations, marketing and sustainability
teams.

Reidsville, North Carolina

The facility houses both the REPREVE Bottle
Processing Center and package dyeing operations.
Representing one of our more recent investments
into sustainable production, the REPREVE Bottle
Processing Center, built in 2016, is one of the most
advanced bottle recycling facilities in the US.

Madison, North Carolina

Central to our nylon development and processes,
our Madison facility houses nylon textured yarn,
single, double and air covered product lines. This
facility also features an advanced sock and knitting
lab that is key in our continued pursuit of innova-
tion.

Yadkinville, North Carolina

Home to the G. Allen Mebane Industrial Complex,
this location includes the REPREVE Recycling
Center and the Innovation Center. This facility
transforms recycled materials into REPREVE and
houses polyester spinning, texturing, twisting and
beaming services.
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Unifi Locations

Sao Paulo & Alfenas, Minas Gerais, Brazil

Unifi do Brasil (UdB) is headquartered in Sao Paulo, Brazil, with
additional sales offices located in Americana and Blumenau. Working
in coordination with the UdB sales offices, our manufacturing
facility in Alfenas offers both false twist and air jet textured yarns.

Suzhou, Jiangsu, China

Located 70 miles west of Shanghai, the headquarters for Unifi
Textiles (Suzhou) Co., Ltd. (UTSC) serves the needs of the
growing textile market in the region, working directly with
our customers’ manufacturing, sales and sourcing operations.

Ciudad Arce, La Libertad, El Salvador

Located in the American Industrial Park, Unifi Central
America (UCA) opened in 2010 and continues in the
tradition of providing exceptional service and excellence
through yarn texturing and twisting.

Bogota, Colombia

Our Unifi Latin America (ULA) operations in Bogota add to
our thriving South American presence in the nylon market by
housing both single and double covered nylon yarn product
lines.

Istanbul, Marmara, Turkey

Our Unifi Textiles Turkey (UTT) sales office located in Istanbul
provides quality, service and speed-to-market for REPREVE
staple fibers to fabric mills, brands and retail partners within
the country and Middle East.

Lausanne, Vaud, Switzerland

Centrally located in Lausanne, our sales office in Switzerland
ensures we meet the needs of customers throughout
Europe. This location specializes in REPREVE polyester and
nylon products.
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Our History

Unifi begins producing
polyester yarn

1971

1970s

G. Allen Mebane invests in cutting-edge
manufacturing equipment, giving Unifi a
long-term advantage over competitors

1980s

Unifi diversifies its product offerings and starts producing nylon
Unifi enters the Chinese and European Markets, selling both polyester and nylon

1990s

Unifi Latin America S.A.S. opens in Colombia
Unifi acquires Unifi do Brasil Ltda in Sdo Paulo, Brazil

2000s

Unifi launches REPREVE branded polyester and nylon
Unifi Textiles Co., Ltd. opens in Suzhou, China
Unifi Central America, Ltda. De CV opens in El Salvador

2010s

The REPREVE Recycling Center opens in Yadkinville, N.C.
The REPREVE Bottle Processing Center opens in Reidsville, N.C.
Unifi adds REPREVE Our Ocean® to the REPREVE product line

2021

Unifi celebrates its 50th anniversary
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Approach to Sustainability

Introduction

Building on the momentum from the
release of our first sustainability
report in 2020, Unifi is pleased to
present our 2021 sustainability
report. This report serves to update
Unifi’s sustainability progress for our
2021 fiscal year, which covers the
period from June 29, 2020 to June
27, 2021.

The COVID-19 pandemic brought
unprecedented circumstances.
During this period, however, we
were able to stay on target with our
sustainability journey and enhance
our investment to the cause through
the dedication and commitment of
our people. Over the last year, we
invested in innovation that priori-
tized reducing our environmental
impact and took steps to formalize
our approach to sustainability
through the expansion of our team.

At Unifi, our definition of "sustain-
ability” aligns with the 1987 United
Nations’ Brundtland Commission
definition: “meeting the needs of the
present without compromising the
ability of future generations to meet
their own needs.” We have priori-
tized that vision around three com-
monly adhered-to pillars: People,
Planet and Product.

This report furthers our sustainabili-
ty journey by celebrating those vic-
tories while plotting a path forward
towards further opportunities as we
live out our vision of Working Today
for the Good of Tomorrow.
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A History of
Sustainable
Action

Over the last 50 years, we have con-
tinually evolved our approach to sus-
tainability. From early in our yarn
production, we have employed key
resources for process-improvement
initiatives to improve the quality and
efficiency of our processes and to
eliminate waste wherever possible.
As we moved into the early 2000s,
our efforts took flight as we recog-
nized that the waste we were still
creating could be used for some-
thing so much bigger — REPREVE.

Our first launch into REPREVE
focused on a combination of our own
post-industrial polyester fiber waste
and post-consumer materials. REPR-
EVE didn't require our customers to
make compromises in quality, prop-
erties or aesthetic. Through our pro-
prietary recycling technology and
material handling methodology, we
created recycled products that run
on a continuous basis — not in small,
segmented lots. This minimizes
waste in our own process due to
fewer product transitions and waste
in our customers’ processes as they
are able to run a single product for
an extended period of time.

Seeing an opportunity to meet the
demand for more products made
from recycled content, we innovated
ways to expand REPREVE. After



Approach to Sustainability | A History of Sustainable Action 12

finding a way to recycle our own
waste, we took things a step further
to create products with 100% post-
consumer materials and REPREVE
nylon.

In 2019, we expanded our REPREVE
portfolio to include REPREVE Our
Ocean® a sustainable product that
enables customers and consumers
to play a role in solving the
ever-growing problem of ocean-
bound plastic. REPREVE Our Ocean
is made with plastics collected
within 50 km of waterways or coast-
al areas lacking formal waste collec-
tion systems, effectively reducing
waste in these areas and giving plas-
tic bottles a second life.

REPREVE is one of our proudest
accomplishments along our 50-year
journey. As we celebrate our
half-century of success, we're look-
ing back on our history of innovation
while looking forward to a more sus-
tainable future. REPREVE was inte-
grated into a process that our
founder, G. Allen Mebane, held as a
vision — one that leverages modern
technology and automation — and
empowers our people to innovate
for the good of tomorrow.

11 This year, we have textured over 50% more REPREVE
recycled yarn than in previous years. Unifi Central
America is committed to sustainability, con-
tributing with new eco-friendly ideas for the
good of tomorrow.
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Sustainability
Management

Foundational Pillars

Our vision of sustainability is built on three commonly adhered-to founda-
tional pillars: People, Planet and Product. We use these pillars to structure

this report.

o0
o2
People

Our employees and

the communities in
which we operate
and live are the
foundation of our
success and future.
We prioritize
our employees’
well-being, safety
and engagement in
the communities
we serve.

Planet

We acknowledge

that there are plan-
etary boundaries,
and we are working
to ensure that we
prioritize these
boundaries and
natural resources
in an environmen-
tally-responsible
way.

[ |
Product

Through innovation,
we will prioritize
circularity, transpar-
ency and engage-
ment to reduce the
social and environ-
mental impacts of
our products, and
therefore reduce the
impact of our whole
value chain.

SUSTAINABILITY PILLARS
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Materiality

In recent years, we have seen significant societal change on social and envi-
ronmental issues to which we must continually adapt to drive meaningful
progress and be a force of good in the community and industry. We assessed
the materiality of our organization to guide us on our sustainability journey,
assessing what issues are most critical to the continued growth of our busi-
ness. The table below identifies our most material Environmental, Social and
Governance (ESG) issues. Prioritization and effective management of these
issues and opportunities are incorporated into our strategy, governance and
risk mitigation to allow for environmentally and socially-conscious business
growth.

Our assessment was created based on our understanding of the perspectives
of our people, customers, communities, investors and industry associations.
An updated materiality assessment will be executed in 2022, ensuring our
vision of sustainability remains current in an evolving society and market.

People

Anti-Corruption Circularity
Policies & Procedures
Customer
Diversity Engagement

Equity & Inclusion .
Life Cycle Assessment

Ethical Labor (LCA) of Products
Practices
Microfibers
Learning &

Development Product Chemistry

Quality &

People & Communit
P y Content Certification

Engagement

Safety, Health, Traceability

& Well-being

Supply Chain
Management
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Additionally, we take inspiration from the United Nations Sustainable
Development Goals (United Nations SDGs) to ensure we are adhering
to the highest ideals on social and environmental strategic pursuits. Our
vision contributes to these SDGs:

" GOOD HEALTH
m AND WELL-BEING

B AFFORDABLE AND

7- CLEAN ENERGY

BDECENT WORK AND
s ECONOMIC GROWTH

"-SUSTA NABLE CITIES
a AND COMMUNITIES

‘Iz. RESPONSIBLE CONSUMPTION
s AND PRODUCTION

]3- CLIMATE
a ACTION

Formally adopted by the United Nations in 2015, the Sustainable
Development Goals provide a framework for a more peaceful and
prosperous future of all the planet’s inhabitants.

Find out more here.
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Stakeholder Engagement

Unifi is proud to work with many key partners in our pursuit of knowledge
and the fulfillment of our purpose and vision of a more sustainable future.
Solutions to our shared future challenges will require collaboration, and we’re
committed to continued engagement with our partners to reach this goal.
Below is a list of partners with whom Unifi is proud to work:

Textile Exchange is a global non-profit organization that
works closely with our members to drive industry transfor-
mation in preferred fibers, integrity and standards, and
responsible supply networks. Unifi is proud to work with the
Textile Exchange to drive collaboration and industry under-
standing through programs like the Recycled Polyester
(rPET) Round Table and Corporate Fiber & Materials Bench-
mark.

Outdoor Industry Association (OIA) collaborates with
OUTDOOR members and key stakeholder groups to move the needle in
INDUSTRY their key focus areas of outdoor recreation and trade policy,
sustainable business innovation and outdoor participation,
while providing meaningful benefits to help businesses
thrive.

The Synthetic Yarn and Fabric Association (SYFA) is a
non-profit organization comprised of individuals affiliated
with the synthetic yarn and fiber industry. The SYFA’s mis-
sion is to support the production and continued advance-
ment of synthetic yarns and fabrics through technology
and education and to promote both existing and new uses
for these quality materials.

SYFA
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NAPCOR

The National Association for PET Container Resources (NAP-
COR) aims to promote the introduction and use of PET packag-
ing, protect the PET package and overcome hurdles to its suc-
cessful introduction, use and recycling and to articulate and
communicate the environmental sustainability attributes of
PET packaging.

Accelerating Circularity

Accelerating Circularity is a collaborative industry project de-
veloped to accelerate the textile industry’s move from linear to

ACCELERATING® circular. Unifi is proud to serve on the Steering Committee of
this initiative.

CAMTEX

The Chamber of the Textile, Apparel and Free Zones Industry of
El Salvador (CAMTEX) aims to promote, represent and support
the textile, clothing and free trade zones of El Salvador, to
strengthen their competitiveness.

The Microfibre Consortium

The Microfibre Consortium (TMC) facilitates the development
of practical solutions for the textile industry to minimize fiber-
fragmentation and release to the environment from
textile manufacturing and
product life cycle. The

organization presents the EcoVadis
opportunity to align glob- American Apparel Producers Network

ally as an industry through Association of Contract Textiles

its connection to its
member base at the brand,
retail, supplier, research,

CNAPCOR

Southern Textile Association

Industrial Fabrics Association International
NC Chamber of Commerce
National Council of Textile Organizations

industry, organization and U.S. Footwear Manufacturers Association
policy level.
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Risk Oversight

Sustainability is a core value of Unifi,
which means every member of our
organization is responsible for sup-
porting and executing sustainability
work and initiatives.

Our Board of Directors reviews stra-
tegic risks and opportunities facing
the Company, including risks associ-
ated with social and environmental
issues. The Corporate Governance &

Nominating Committee reviews
Company activities related to ESG
issues. The Audit Committee over-
sees the Company’s assessment and
management of enterprise risks,
which includes cybersecurity, infor-
mation technology and emerging
social and environmental risks such
as those related to climate change
and water scarcity.
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Report Structure

This report standardizes certain asp-
ects of our sustainability reporting. We
believe utilizing leading ESG frame-
works will guide us on how best to dis-
close and identify sustainability- relat-
ed opportunities and risks moving for-
ward.

We have provided in-progress Global
Reporting Initiative (GRI) and Sustain-
ability Accounting Standards Board
(SASB) disclosure grids in the appen-
dix of this report. While neither is com-
plete, they serve to highlight our com-
mitment to transparency and progress.
Additionally, all data estimates pre-
sented in this report were completed in
good faith but were not independently
verified unless otherwise stated.

This report uses certain terms includ-
ing those that GRI refers to as “materi-
al,” to reflect the issues or priorities of
Unifi or its stakeholders. As used in this
report, these terms are distinct from,
and should not be confused with, the
terms “material” and “materiality” as
defined by or construed in accordance
with securities, or other, laws or as
used in the context of financial state-
ments and reporting. This report,
which speaks only as of its date, is not
comprehensive, and for that reason,
should be read in conjunction with our
annual reports on Form 10-K, quarterly
reports on Form 10-Q and current
reports on Form 8-K filed with the
Securities and Exchange Commission
(SEQC).

Finally, this report contains statements
reflecting our views about potential
future performance based on our cur-
rent assumptions and expectations. For-
ward-looking statements are usually
accompanied by the words "aim,” "antic-
ipate,” "believe,” "drive,” "estimate,”
"expect,” "goal,” "intend,” "may,” "plan,”
"project,” "strategy,” "target” and "will"
or similar statements or variations of
such terms and comparable terminolo-
gies. All such forward-looking state-
ments are intended to enjoy the protec-
tion of the safe harbor for forward-look-
ing statements provided by the Private
Securities Litigation Reform Act of 1995,
as amended. Forward-looking state-
ments in this report include any mention
of current or future sustainability strate-
gies, goals, commitments and programs;
working groups, business plans, assump-
tions and expectations; corporate
responsibility risks and opportunities;
and standards and expectations of third
parties. Investors are cautioned not to
place undue reliance on any such
forward-looking statements as they
inherently involve risks and uncertain-
ties, and all forward-looking statements
should be considered in conjunction
with our annual reports on Form 10-K,
our quarterly reports on Form 10-Q and
current reports on Form 8-K filed with
the SEC now and in the future. Any
forward-looking statements in this
report speak only as of the date of this
report, unless otherwise indicated. Unifi
does not undertake any obligation to
update any forward-looking statement.

We invite you to provide feedback to this report. For more
information, or to provide commentary, contact us at:

sustainability@unifi.com
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Perspective

People are the strength of Unifi. We
value open communication and the
freedom to express ideas and opin-
ions to continue to evolve our cul-
ture and organization for the good
of tomorrow. We are a global organi-
zation with a small-company feel
fostered by a collaborative
environment, strong and
long-lasting employee

engagement programs and improve
our work environment, benefits and
compensation, enabling us to
attract and retain top talent for the
future. Our leadership team hosts
quarterly ‘town hall’ style meetings,
providing a business review and

responding to questions

from employees.

Unifi promotes de-

relationships and
respect fl%r the OUR PEOPLE velopment, training
i and educational
experiences and IC
value others bring WORKING %?ﬁort:en(;t;lees ffc)(;
to the Company.
hany TODAY ensure we are

We understand

the importance of

a diverse work-
force and value ev-
eryone’s ideas, per-
spectives, experienc-
es, thoughts and opin-
ions.

We developed our vision by priori-
tizing people first. We continue to
seek input and feedback from our
people through employee surveys
and focus group meetings. We use
this feedback to build our employee

FOR THE GOOD OF
TOMORROW

making decisions
that prioritize sus-
tainability. We cre-
ated a robust suc-
cession planning pro-
cess to identify leaders
of tomorrow as well as
provide our current leaders
with necessary training and devel-
opment to build skills and prepare
for the future. We will continue to
concentrate on creating a sustain-
able organization for the good of
tomorrow.

- Alison Jester

Senior Vice Presi

Human Resources
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OVID-19

The health and safety of our
people is our first priority.
COVID-19 brought challenges to
our team that we’ve never faced
before. Since Unifi is considered
part of the critical infrastructure
workforce (a designation deter-
mined by the United States
Department of Homeland Securi-
ty), we remained operational
throughout the pandemic.

At the onset of the pandemic, we
created a COVID-19 emergency
response team, implementing
and enforcing stringent health
and safety policies through our
global operations, leaning on the
recommended guidelines from
the United States Centers for
Disease Control and Prevention
and local health departments.

We also established contact trac-
ing protocols to confidentially
identify, notify, and care for our
employees who may have come
in contact with COVID-19.

To protect our people, we con-
tracted with an external compa-
ny specializing in sanitization
and disinfection, in addition to
our daily cleaning and house-
keeping processes. We imple-
mented the use of virtual meet-
ing platforms, telecommuting
and flextime policies while limit-
ing in-person meetings and busi-
ness travel where applicable. In
addition, we continue to provide
information to our employees
regarding general vaccine infor-
mation, vaccination center loca-
tions and links to schedule ap-
pointments.
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Diversity, Equity &
Inclusion (DEI)

At Unifi, we believe that true change starts from within and now is the time to
use our voice to stand in solidarity against racial and other injustices. Diversi-
ty and inclusion for all people are key components of our core values. I'm
proud to lead an organization that is dedicated to creating a workplace that
is safe, open, understanding and compassionate for those whose lives we
touch around the globe. Ahead, there is much work to be done, and we're
committed to caring, listening and always improving. -Eddie Ingle, CEO

OUR COMMITMENT IN ACTION

We were hon-

ored as the 2021
Diversity Champi-

on by the University of
North Carolina School of

Law’s Director Diversity
Initiative. The DDI encou-
rages boards of directors
at public companies to in-
crease their gender, rac-
ial and ethnic diversity.

On March 8th of

each year, we
celebrate Inter-
national Women’s
Day, a global holiday
that commemorates
the cultural, political,
and socioeconomic
achievements of women

around the world.

In the United
States, we’ve
expanded recruit-
ment pools with His-
torically Black Col-
leges and Universities,
diversity recruitment
networks, and Hispan-
ic and Latino outreach
through Qué Pasa and
Hispanic League.

We acknowledge the strength of diversity and our opportunity to continue
being a leader for our people and community by developing a more robust
DEI strategy as part of our sustainability plan. We will continue to include and
respect all voices as we look towards our future.

Unifi’s engagement with UNC School of Law’s DDI shows that the com-
pany “walks the talk” when it comes to a commitment to diversity
and inclusion for all people. Not only did Unifi turn to DDI to

find diverse board candidates, but the Company also support-

ed the DDI with a generous and unprecedented financial gift.
Though the Company acknowledges diversity and inclusion is
a journey, it is committed to putting words into action.

— Emma Battle, Independent Director, Unifi, Inc.




Our People 24

Workforce Data
GLOBAL HEADCOUNT BY REGION

T 1%

. North America

South America

GLOBAL GENDER DISTRIBUTION

. Male

Female
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Health, Safety &
Wellbeing

Safety First

Unifi is committed to providing a safe and healthy work environment for our
people. We strive daily to eliminate hazards, promote safety awareness and
prevent injuries and risks to our employees.

i Here at Unifi, we always talk to
others about being safe on

the job.

Madison, N.C.

— Mona Dalton, DTY Instructor

We minimize risk and create a safe working environment by
employing the following:

Procedures

Safety orientation
for new hires

Ongoing, monthly and
annual safety and
compliance training

Specific/event-driven

training (e.g. pandemic
safety protocols)

Emergency-preparedness

programs (fire/tornado
drills, etc.)

Required management
safety walks and audits

Resources

Safety awareness,
communications
campaigns, and

incentives

People-based safety

process (peer-based
behavioral safety
observation and audit
process)

Full-time occupational
health professionals

Best Practices

Providing proper PPE to
all employees

Providing proper safety
and health training to all
employees

Hosting monthly safety
performance tracking and
recognition

Conducting job safety
analyses

Hosting monthly safety
review meetings
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Safety Data

Below is our Total Recordable Incident (TRI) rate, as defined by OSHA, since
2012. Our track record of keeping our TRI rate below 1.0 for nearly a decade is
reflective of our commitment to minimizing risk through a safe work culture.

UNIFI TOTAL RECORDABLE INCIDENT (TRI) RATE

S

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
(YTD)

Company Reportable Rate

Benefits

True innovation starts with our
people. That’'s why we put their well-
being first - because our people and
their families are what matter the most
to us. At Unifi, we are driven by inno-
vation that improves people’s lives.
We have the same goal with benefits
- to enhance the lives of our people
by providing comprehensive finan-
cial, insurance and health benefits.
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Recent Awards

In 2021...

- Four Unifi drivers
were recognized with

individual safety awards

« Our transportation fleet
won two safety awards

National Private Truck
Council selected Unifi
employee Michael

Gray Baity as an

inductee into the

2021 Driver Hall of
Fame
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Developing the Unifi of
Tomorrow

The foundation of our first 50 years has been rooted in our investment in de-
veloping the Unifi of tomorrow, and will be critical to our future. We’re proud
to be known for a rewarding and fulfilling work environment, priding our-
selves on meaningful experiences and career development opportunities.
This commitment includes programs that develop skills at all levels, including
comprehensive performance management, leadership training, career devel-
opment opportunities, tuition reimbursement and more. We expect all lead-
ers at Unifi to plan and build healthy and diverse talent pipelines. We do that
by progressing our existing talents’ subject matter expertise by promoting
internally and hiring externally to mindfully balance the benefits of gaining
new perspectives.

At Unifi, we cultivate internal career development paths,
offering employees the chance to achieve their goals
within the Company. | started as Production Planner

and now hold the position of General Manager.

— Patricia Argueta, General Manager, Unifi Central America. , ,

1 The number of opportunities for project work at Unifi
makes it a stimulating environment to work in. There is
no shortage of intriguing work to keep you busy and
promote collaboration between departments.
— Jordan Estep, Quality Assurance Manager, Yadkinville, N.C.
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Management Trainee Program

Our management trainee program is committed to hiring recent graduates to
shadow and train in plant and innovations processes, which include:

Manufacturing A Engineering
Regulatory Compliance & Safety

&% Human Resources 2% Maintenance & Quality

A

-@- Innovation, Research Managerial &
& Development Administrative Functions

Our goal is to achieve success through the effective leadership of people and
efficient management of machines, processes and product specifications.
We seek thought leaders who are passionate about Unifi’s vision and dedi-
cated to delivering results.

Having the right mix of talent is vital to our sustained success. As we continue
to strive to build diverse teams, we will bring forth innovative ideas, process-
es and products.

Internship Program

Unifi’s internship program plays an integral part in building our talent pipeline
by collaborating with colleges and universities to attract and retain top
talent. We hire interns for our corporate and manufacturing teams across our
US locations. Our paid interns work alongside some of our industry’s top pro-
fessionals.

Investing in our communities through partnerships with local universities
enhances the local workforce in many ways:

* Closes the skills gap

* Increases team productivity

e Creates a more diverse workforce

* Develops a positive employer brand awareness

* Produces solution-based, creative projects that impact the bottom line
» Establishes networking opportunities
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Engaging Our People &

Community

€€ My Unifi experience is very interesting.
| never knew the power of a plastic

bottle.

Engagement fosters connection and
collaboration between our people,
community and customers. We
implemented focus and new hire
group surveys for production asso-
ciates and quarterly communica-
tions meetings for global, salaried
and leadership employees at Unifi.
To celebrate our people, we host
employee appreciation and recogni-
tion events on a regular basis.

Unifi's definition of community
extends to more than just our
people — it includes the cities, states
and countries around us. We will
continue to support local schools
through our annual scholarship

awards to deserving dependents of
employees.

The applications are

— Janet Townsend, Material Sorter, Reidsville, N.C. [ 1]

reviewed and selected by an inde-
pendent educator group.

We also continue to extend our sup-
port to a variety of other local and
national charitable organizations
that lean into our vision. Under-
standing the urgent needs of front-
line workers in battling the pandem-
ic, we donated to local hospitals and
organizations throughout our com-
munities to provide medical ser-
vices, supplies and meals. Our team
in Brazil donated food through a
local church, aiding families that
were most impacted by the pan-
demic. Being a leader in our commu-
nities means continuing to be a reli-
able partner in both good and chal-
lenging times.
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Supply Chain Integrity

Unifi works with more than 330 sup-
pliers to source our raw materials for
production around the world. We
are committed to respecting the
rights of workers within our supply
chain, especially at-risk groups,
including women, young workers
and foreign contract workers. To
ensure we work only with suppliers
that share our vision of social and
environmental responsibility, we de-
veloped our Social and Environmen-
tal Compliance Guidelines. The
guidelines include ethical business
practices, respect for human rights,
safety and environmental programs
and general efforts to respect work-
ers’ lives within their communities.
We expect our suppliers to comply

Business Ethics

Ethical business practices are cen-
tral to who we are as a company.
Our values are outlined in our Ethical
Business Conduct Policy Statement
(Ethics Policy), and they include, as
integral components, the principles
of honesty and doing the right thing
in all business dealings. We ensure
that every employee is knowledge-
able with the Ethics Policy and pro-
vide training that is more robust
where necessary.

The Ethics Policy has been adopted
by the Board of Directors and is part

with the guidelines and all applicable
laws. If a supplier fails to adhere to
our expectations, we will terminate
our business relationships

with them.

of Unifi’s
effort to assist

all employees with resolving ques-
tions and in reporting suspected vio-
lations without fear of retaliation or
other reprisal. All Unifi employees are
expected to ask questions, seek guid-
ance, to promptly report suspected
violations and express any concerns
regarding compliance with these pol-
icies through our confidential Ethics
and Compliance Hotline, which allows
for prompt and secure reporting in
multiple languages and is managed
by a third-party service provider.
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Perspective

Sustainable Innovation

Our focus on innovation and reducing our environmental impact not only con-
tributes to our vision of Working Today for the Good of Tomorrow but also fuels
our future growth by identifying new revenue streams and alleviating risk. This
process allows us to create sustainable value-added products and processes
that are environmentally and socially conscious.

We have a pivotal role to play in combating climate change within our industry
and continue to make the necessary investments in people and technology to do
that. We are focused on reducing our environmental impact by prioritizing sus-
tainable innovation that can be segmented into three primary categories:

1. REDUCE ENVIRONMENTAL IMPACTS

We are prioritizing new, innovative products and processes to reduce total energy and water
impacts throughout the life cycles of both our products and of our customers’ products. For exam-
ple, our investment in eAFK EvoCooler Texturing Technology reduces the environmental impact
across our operations, decreasing our customers’ indirect impact downstream. These innovations
will also deliver enhanced value through capability, performance properties and function.

2. EXPAND UTILIZATION OF REPREVE

REPREVE is growing as a key element of our market share, and we continue to look at addition-
al ways to differentiate ourselves beyond the traditional textile market. There is significant
potential in reducing our value chain’s environmental impact by expanding the applicability of
REPREVE in existing markets and entering new markets, including industrial applications and
expansion of our flake and resin businesses into nonwovens and packaging.

3. DEVELOP OUR CIRCULAR CAPABILITIES

We continue to invest in emerging mechanisms and technologies in pursuit of more circular
solutions, like expanding our REPREVE textile takeback efforts and advanced recycling tech-
nologies. These developments are aimed at expansion of responsible solutions for our custom-
ers and our planet. Our focus on initiatives like these allows us to grow our existing textile take-
back programs and aid our customers and partners in creating new ones.

Through our dedication to sustainable innovation, we will continue being a
leader in environmental responsibility. We look forward to sharing our progress
in this report and in the future.

- Meredith Boyd

Senior Vice President, Technology,
Innovation and Sustainability
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Climate

Climate change is one of the most
challenging and complex issues we
face as a society. To limit its impact,
we have a responsibility to reduce
the carbon emissions associated
with our operations and products.
Accordingly, we are working to
establish carbon reduction goals
that are science-based, ensuring
they are in accordance with the cur-
rent climate research. This will
ensure our internal goals are ambi-
tious enough to support the goals of
the Paris Agreement - limiting

oL0Pp

Direct
emissions from
owhned or
controlled
sources

global warming to well-below 2°C
above pre-industrial levels and pur-
suing efforts to limit it to 1.5°C.

For reporting greenhouse gas (GHG)
emissions, we use the GHG Protocol
Corporate Accounting and Report-

ing Standard that categorizes a

oL0Pp

Indirect
emissions
from
purchased
electricity

company’s emissions into direct and
indirect emissions. Emissions are
broken up into three groups. These
emissions are summarized as “CO,
equivalents (CO,e), a combination of
CO,, CH, and NO.,.”

oL0P,

All other
indirect
emissions
throughout the
value chain

Within textiles, Unifi is truly a global
leader for sustainability. Through
innovative people come innova-

tive pI‘Oducts_ — Brent Lawson, Site Manager
Madison, N.C.
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GHG Protocol Scopes and Emissions Across the Value Chain

Q0 22O 0 O

SCOPE 2

Indirect

SCOPE 3 SCOPE1 SCOPE 3

Indirect Direct Indirect

UPSTREAM ACTIVITIES

Source: WRI Apparel Sector Guidance

REPORTING COMPANY DOWNSTREAM ACTIVITIES

Our emissions are reported as based on our fiscal year. Our Scope 1 and
Scope 2 emissions estimates are presented as follows:

1%

Lo

99% -

FY21 SCOPE 1 FY21 SCOPE 2

Metric tons CO, Metric tons CO,
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We are also working towards the
creation of our Scope 3 emissions
baseline and the impact it has on
our organization. Our Scope 3
emissions, which represent a com-
prehensive evaluation of indirect
emissions beyond purchased elec-
tricity, ensure we address upstream
and downstream impacts with pur-
chased goods and services, logis-
tics, business travel and beyond.

All of our owned and operated facil-
ities are expected to complete the

Emission Reductions — Solar Farm

In 2015, we constructed and
installed a solar farm adjacent to our
REPREVE Recycling Center (RRC) in
Yadkinville, N.C. It produces about
~1,400 MWhs annually, avoiding an
estimated 2,100 metric tons of CO_e
since being installed.

Energy Efficiency — eAFK
EvoCooler Texturing Technology

Unifi collaborated with Oerlikon to
develop a specially designed eAFK
EvoCooler texturing machine that
has been operating for nearly a year,
using it to manufacture various
yarns. With the optimized, extreme-
ly energy-efficient technology and
its connected peripherals, the ma-
chine offers significant energy sav-
ings benefits. We are committed to
continue investing into this technol-
ogy throughout the Americas.

36

Higg Facility Environmental Module
(FEM) for 2021, fulfilling our vision
of transparency across our manu-
facturing processes. Established by
the Sustainable Apparel Coalition
(SAC), the Higg FEM is the most
commonly adopted facility environ-
mental performance assessment.
The Higg FEM will allow Unifi to
communicate to our customers our
commitment to environmental
management, while validating and
benchmarking our performance
within the industry.

LED Lighting - Reidsville, N.C.

Our facility in Reidsville, N.C. com-
pleted a lighting upgrade, switching
all ceiling lights to LED bulbs. The
project is estimated to reduce the
operation’s carbon emissions by 612
metric tons of CO_e per year.

EVOCOOLER
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Water

Although 70% of the world is covered with water, fresh water is still extremely
rare, comprising only 3% of all water. Fresh water is utilized as a resource for
drinking, cleaning and farming. The majority of our processes utilize little
water, but we have a responsibility to ensure we are consistently looking to
reduce and recycle water use in our production and through the lifecycle of
our products.

When we do utilize water in our process, we ensure it is safe for the environ-
ment. Once used, we properly discharge that water to treatment processes,
usually with local municipalities. We operate an on-site primary treatment
process at our package dyeing facility in Reidsville, N.C.

Reidsville Dyeing

15%
Yadkinville

914,344 m°®

10%

UdB
Madison

1%

2%
Reidsville Bottle Processing

UCA
5%

We’re committed and empowered at Unifi to continuously
investigate treatment technologies that go beyond
compliance with our water treatment programs. We

understand the value of water in our operations and
prioritize it accordingly.
— Lisa Haynes, Corporate Environmental Manager, Reidsville, N.C.
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I’m very proud of Unifi’s environmental com-
mitment, assuring that wastes generated
from our manufacturing processes

have a sustainable destination.
— Lucas Donizeti Cabral, Loading & Creeling Supervisor
Unifi do Brasil

Waste

We have always had a passion to reduce the amount of waste that goes to
landfills. In the early 2000s, we found a solution by utilizing our own waste in
our REPREVE processes. We built on that momentum and saw an opportuni-
ty to evolve by offering customers an environmentally-conscious choice with
our REPREVE polyester and nylon product offering, and that has been a pri-
ority ever since. Our team has worked to not only reduce waste but, in many
of our facilities, eliminate it completely. Most of our operated facilities have
been zero waste-to-landfill for some time, with a goal to ensure all operations
are zero waste-to-landfill in the near future.

of our owned
facilities are

*waste-to-landfill
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Perspective

A Circular Future

At Unifi, we see evolving the circular
global textile economy as a social and
economic development opportunity
for every region around the globe. By
working towards a circular economy
with textiles and plastic waste, we can
create a better world.

We share the vision of what a circular
economy looks like with other leaders
in the space - transitioning away from
the model of “take-make-waste.” More
than $100 billion worth of clothing
materials is thrown away each vyear,
with less than 1% being recycled
into new clothing.? We are working
with our supply chain partners to
design waste out of our current sys-
tems and decouple economic activity
from the use of non-renewable
resources.

While the challenge is great, there is
opportunity to build a purpose-driven
industry to meet the needs of future
generations.

This opportunity is not new to Unifi.
We started with the introduction of
our REPREVE recycled polyester in

2007, launched our REPREVE textile
takeback program in 2011, opened our
own bottle processing center in 2016
and are completing our transition of
most of our operated facilities to zero
waste-to-landfill. These developments
show that we understand the value of
reducing waste and extending the life
of products. Accordingly, we’re on
pace to divert 30 billion bottles from
landfills in 2022. Building on our histo-
ry of innovation, we’re consistently
challenging ourselves to innovate fur-
ther, focusing now on textile takeback
and advanced recycling processes,
including chemical recycling.

A circular economy will require collab-
oration throughout the value chain;
manufacturers, brands, retailers and
consumers must all be involved. A col-
laborative, open-source solution is the
best way to solve this challenge. We're
partnering with a broad spectrum
of experts, including the Textile
Exchange, The Microfibre Consortium
and Accelerating Circularity, on how
best to prioritize, focus and utilize our
expertise - for the good of tomorrow.

Jay Hertwig
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Pursuing a Circular
Economy

The transition to a circular economy is a significant challenge and will require
multifaceted solutions that evaluate our products, processes and design
through end-of-life. Unifi has been working towards this goal and will contin-
ue to build on our ability to position ourselves as a product and process solu-
tion provider for a circular future.

Polyester is an amazing polymer that can be recycled many times,
and there are technologies available that complement it and
give it a new life. The key is collection and education in addi-

tion to how one industry can make it usable for the next
processor. We work with our partners to educate them on

how they can design for sustainability. _ ./, /) / Hussain,

Director - Flake, Resin & Staple Fiber Business Americas
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The REPREVE brand is a core enabler of bottle recycling that diverts mil-
lions of pounds of post-consumer waste from landfills. We’ve collaborated
with organizations to deliver a product that is a part of a circular economy.

REPREVE Textile Takeback

The REPREVE Textile Takeback pro-
gram, initiated in 2011, was designed to
reduce the amount of waste generated
in fabric production or at the garment’s
end of life. We have been working to
expand and optimize the REPREVE
Textile Takeback program ever since.
While we have had successes in pro-
cessing materials with high polyester
content, we have work left to do. This
will not only require innovative solu-
tions to our processes, it will also
necessitate wider adoption of textile
takeback infrastructure and knowledge
development. We joined Accelerating
Circularity, a collaborative industry
project working to establish systems
that will use the embedded value and
resources in existing textiles for new
products, reducing waste and carbon
emissions.’

Pac-12 Team Green

We’re a founding member of Pac-12
Team Green. The Pac-12 is the Confer-
ence of Champions, and that includes
championing sustainability. We take
back bottles at Pac-12 institutions to
contribute to a circular economy. Stu-

dents recycle between classes and on
their way to cheer on their teams,
knowing that recycled plastic bottles
can be transformed into apparel that is
sold on campus.

Designtex

Designtex is an industry leader in
design and manufacturing for the con-
tract fabrics market. As part of our part-
nership with Designtex’s closed loop
program, we incorporate a
“closed-loop” process that produces
new fabrics from recycling already
recycled textile waste. To create this
Loop-to-Loop initiative, Unifi collabo-
rated with two other companies—
Steelcase and Duvaltex— and asked,
“How can we take the waste that is pro-
duced during the manufacturing of wall
coverings and divert it from the land-
fill?”

The result of this project is that we were
able to establish a system for capturing
and recycling textile waste back into
first-quality goods, with the goal of cre-
ating textiles that can easily be decon-
structed so they are able to be recycled
again.
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Microfibers

We understand that the shedding of
microfibers, or fiber fragments, can

potentially happen during the process-

ing, use and disposal of both natural and
synthetic fibers. The risk of microfibers is
not limited to textiles, as research has
shown fragmentation from sources such
as car tires being a significant source.®
We also understand that scientific con-
sensus on measurement techniques and
the impact of fabric construction and
treatment is under development.

Microplastics
are plastic pieces
that are smaller
than 5 mm and are
formed because of
the degradation of
larger plastics.

microfibers.

@)
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Many filters in sewage
plants and washing
machines may not
efficiently screen

REPREVE began as an effort to keep our
own fiber waste out of landfills, but our
desire to be good stewards of the envi-
ronment can’t stop at recycling bottles.
We believe transparent collaboration is
the key to building a better understand-
ing and path forward on this issue and we
joined the Microfibre Consortium to work
with our industry partners on this import-
ant issue.

These larger :

plastics can be
bottles, plastic
bags, fishing nets
and more.

Microfibers
can be a result of

washing textile

products.
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Transparency

Our approach to sustainability is
built on transparency and trust. At
Unifi, this means we share insights
about how our products are made,
the process they go through and the
social and environmental impact
they may have. Our vertically inte-
grated recycling process results in
high-quality fiber, chip and flake. It is

one thing to use sustainable ingredi-
ents and quite another to be able to
make reliable claims that we can
support. We know that trust is
earned, and to build that trust
through transparency, we have
earned multiple third party certifica-
tions on our products and processes.

11 Transparency has always been the backbone of
REPREVE and has led us to develop our
FiberPrint® tracer, one of the first technol-

ogies of its kind in the industry.

— Barbara Tysinger, Fiber Application & Analytical Studies Manager
Greensboro, N.C.

U TRUST®

The textile supply chain is complex,
with most brands and retailers not
being able to map beyond fabric
construction. We offer our U TRUST
verification program to aid in supply
chain transparency by mitigating
risk and validating product informa-
tion. This comprehensive certifica-
tion program is designed to provide
customers using REPREVE with the
highest level of transparency. Fab-
rics made with REPREVE contain
FiberPrint®, a proprietary tracer
technology used to analyze and vali-
date REPREVE fiber content claims

and composition. From any point in
the supply chain, using our unique
FiberPrint tracer technology, we can
test products to verify REPREVE is
present and in the intended
amounts.

U|TRUST

VERIFICATION PROGRAM

FiberPrint®
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Life Cycle Assessments
Innovation designed to reduce envi- We commissioned our first

ronmental impact requires an ability
to benchmark current impacts. Iden-
tifying environmental hotspots within
our products and processes is a
challenging process, and we work
with third parties to model and cal-
culate through certified Life Cycle
Assessment (LCA) methodology.

An LCA is a tool that quantifies the
environmental impacts over the
whole life cycle of a product or ser-
vice, including emissions and con-
sumption of material resources. An
LCA provides a more accurate esti-
mate of products’ or processes’
environmental trade-offs, allowing
organizations to utilize more reli-
able, transparent data that enable
decisions, which can prioritize
impact reduction.

third-party LCA in 2014, updating
the analysis in 2019. This past year,
we worked with the Sustainable Ap-
parel Coalition (SAC) to validate
that analysis of REPREVE polyester,
publishing the data on the Higg Ma-
terials Sustainability Index (MS).

The Higg MSI is an apparel industry
tool to measure and score the envi-
ronmental impacts of materials. Ap-
parel, footwear and textile industry
designers and product developers
utilize the Higg MSI to assess and
compare the cradle-to-gate environ-
mental impacts of different materi-
als. The Higg MSI uses data submit-
ted from organizations like Unifi and
LCA databases like GaBi to estimate
environmental impacts and translate

them into comparable Higg MSI scores.

We continue to build on our commitment to transparency by

-~

having the results of our REPREVE LCA verified and accepted
into the Higg MSI. REPREVE made in the US has a lower

2 <] 4 9global warming potential than generic rPET, providing our

3 :,\ ] 4

customers with a verified pathway to lower their envi-

()}

— James Cooper, Sustainability Manager
Greensboro, N.C.

"«%;{ ronmental impact.
‘ \§ »

We look forward to the future when data transparency is a standard through-
out the supply chain. To ensure we are doing our part to push transparency
forward, we’re pleased to share that we are currently working on an updated
comparative 1ISO 14040 and ISO 14044 LCA study that will cover a wider
scope, including REPREVE nylon with regional manufacturing consideration.
This commitment to environmental impact data transparency will be vital to
our customers and partners as they work to progress and validate on their
emission and water reduction goals.
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HIGG MSI GLOBAL WARMING POTENTIAL SCORE

VIRGIN PET REPREVE’ GENERIC rPET REPREVE’

HIGG MSI - REPREVE

The study confirms that REPREVE manufactured in the US reduces the

global warming potential by 21% compared to conventional mechanical-
ly-recycled polyester and 42% compared to conventional virgin polyester.
The Higg MSI global warming potential is analogous to greenhouse gases,
indicating REPREVE is verified to have a lower carbon footprint.

The results are available via the Higg MSI platform:

https://portal.higg.org/




Our Product | Transparency

47

Global Recycling Standard

The Global Recycle Standard (GRS)
is a voluntary product standard
based on the tracking and tracing of
recycled content. The standard ap-
plies to the complete supply chain
and verifies traceability, environ-
mental management, social respon-
sibility, labeling and chemistry. It
uses a transaction certificate-based
system to ensure the highest level of
integrity. This helps track recycled
content throughout the value chain
of certified final products, validating
our customers’ progress on their
environmental goals.

Scientific Certification
Systems Recycled Content
REPREVE polyester and nylon fibers
are certified for recycled content
claims by Scientific Certification
Systems (SCS) Recycled Content
Certification. Every year, SCS per-
forms a full examination of our recy-
cled products, including our recy-
cling processes, production records
and manufacturing operations. SCS

generally recognized as safe and
free of chemical risk. This means we
not only fulfill regulatory require-
ments in all our facilities, but that we
also seek external validation on vol-
untary standards.

Every chemical that is used in our
process is reviewed by an internal
Unifi team of employees to assess
risk with exposure, regulation and
quality. This ensures we meet our
customers’ chemistry goals, often
communicated through Restricted
Substance Lists. Going beyond
those requirements, however, is
what sets Unifi's commitment to
responsible chemistry apart. More
than 95% of our products are Oe-
ko-Tex Standard 100 certi-

fied, including all of
our REPREVE
products.

OEKO-TEX®

CONFIDENCE IN TEXTILES gig

Oeko-Tex offers “Confidence in

is a leading third-party certifier and
standards developer of environmen-
tal and sustainability claims.

Textiles,” qualifying that our yarns
Responsible Chemistry

At Unifi, we understand the vital role
chemistry plays in our products.
Chemistry allows us to add variabili-
ty and durability to extend a prod-
uct’s use and life. That is why we
focus on ensuring every process we
operate and product we create is

are tested to be free of harmful
levels of more than 100 restricted
chemicals. The Oeko-Tex Standard
100 is the world’s leading label for
textiles screened for harmful sub-

stances. Find out more here.
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Purpose-
Driven
Partnhers

At Unifi, we seek out partners
that share our vision of a more
socially and environmentally
responsible world. In that
pursuit, we have collaborated
with organizations around the
world on the benefits of
REPREVE. It’s more than just
recycled fiber — it’s the thread
that connects our partners to
the best sustainable solutions.

REPREVE CHAMPIONS OF
SUSTAINABILITY

* REPREVE Champions of Sustain-
ability awards recognize brand,
textile and retail partners that
have demonstrated a true com-
mitment to supporting a sustain-
able world.

* More than 90 companies were
recognized during REPREVE's
Fourth Annual Champions of Sus-
tainability awards, the most ever
in the program’s history.

* Our Champions of Sustainability
have helped us recycle more than
25 billion bottles
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REPREVE Brand Growth
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As one of the technology leaders at Unifi, | ask
myself every day how to innovate more sus-
tainably and create better products for our

customers.” — Bimei Chen, Technical Director
Unifi Textiles (Suzhou) Co., Ltd
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Appendix A:
Reporting Practices

Fiscal Year 2021 Sustainability Report Scope

The content of the report covers information from June 29, 2020 to June 27,
2021 (FY2021). All data included refers to FY2021, unless otherwise noted.

Our Reporting Journey

FY2021 is the first year we have conducted a greenhouse gas emissions
inventory assessment and a complete water and waste footprint calculation.
These calculations only apply to Unifi-owned or -operated facilities and one
active joint venture location for Scope 2 calculations. We conducted these
assessments to develop an initial understanding of our footprint and plan to
expand what is included in these assessments as our strategy and sustain-
ability journey progress. Please see Appendix B for a summary of our data
methodology.

Reporting Frameworks

This report is not in full accordance with any reporting frameworks, but it
marks the beginning of Unifi working toward full accordance with the Global
Reporting Initiative (GRI) and Sustainability Accounting Standards Board
(SASB) frameworks. The data included in this report has not been verified by
a third party, unless otherwise noted, and Unifi does not claim to be ap-
proved by GRI or SASB.

GRI

GRI “aids organizations in understanding and communicating their impact on
sustainability issues such as human rights, climate change, resource utiliza-
tion, governance and social well-being. The standards empower organiza-
tions to implement social, environmental and economic action to benefit all
stakeholders.” All information reported is for FY2021.

We are aligning our sustainability reporting practices with the GRI Core Dis-
closure option and have included our current responses in this year’s report.



Appendices | Appendix A

52

GRI

Section

GRI

Disclosure

Disclosure Title

Reference/Response

Executive Statement

About Unifi

About Unifi

About Unifi

About Unifi

About Unifi

About Unifi

About Unifi

About Unifi
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability

Our Approach to Sustainability

102-14

102-1

102-2

102-3

102-4

102-5

102-6

102-7

102-8

102-10

102-1

102-12

102-13

102-18

102-40

102-42

102-43

102-44

102-45

102-46

102-47

102-50

102-51

102-52

102-53

102-54

102-56

103-1

103-2

205-3

Statement from senior decision-maker
Name of the organization
Activities, brands, products, and services
Location of headquarters
Location of operations
Ownership and legal form
Markets served

Scale of the organization

Information on employees and other
workers

Significant changes to the organization and
its supply chain

Precautionary Principle or approach
External initiatives
Membership of associations
Governance structure
External review - List of stakeholder groups
Identifying and selecting stakeholders
Approach to stakeholder engagement

Key topics and concerns raised

Entities included in the consolidated
financial statements

Defining report content and topic
Boundaries

List of material topics
Reporting period
Date of most recent report

Reporting cycle

Contact point for questions regarding the
report
Claims of reporting in accordance with the
GRI Standards

External assurance

Explanation of the material topic and its
Boundary
The management approach and its
components
Confirmed incidents of corruption and
actions taken

CEO Statement, pg. 2
About Unifi, pg. 5
About Unifi, pg. 4
About Unifi, pg. 5
About Unifi, pg. 6
About Unifi, pg. 5
About Unifi, pg. 5
About Unifi, pg. 5

Workforce Data, pg. 24

Stakeholder Engagement, pg. 16

Stakeholder Engagement, pg. 16

This report has not been externally
assured.

Stakeholder Engagement, pg. 8
Stakeholder Engagement, pg. 8
Materiality, pg. 14

Report Structure, pg. 19
Report Structure, pg. 19

Materiality, pg. 14

Appendix A: Reporting Practices, pg.
51

9/18/20

Appendix A: Reporting Practices, pg.
51

inability@unifi

Unifi does not claim accordance with
GRI Standards at this time.

This report has not been externally
assured.

Report Structure, pg. 19
Report Structure, pg. 19

None to report
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GRI

Our Approach to Sustainability

Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability
Our Approach to Sustainability

People

People

People

People

People

People

People

People
People
People
People
People
People
People

People

People

People
People
People
People
People
People
People

People

206-1

307-1

402-1

415-1

419-1

102-16

102-9

103-2

205-1

205-2

308-1

401-2

401-3

403-1

403-10

403-2

403-3

403-4

403-5

403-6

403-7

403-8

403-9

404-2

405-1

405-2

408-1

409-1

412-1

Legal actions for anti-competitive behavior,
anti-trust, and monopoly practices

Non-compliance with environmental laws
and regulations

Minimum notice periods regarding
operational changes

Political contributions

Non-compliance with laws and regulations in
the social and economic area

Equality and diversity - Values, principles,
standards, and norms of behavior

Supplier list - Supply chain

The management approach and its
components
Operations assessed for risks related to
corruption
Communication and training about anti-
corruption policies and procedures
New suppliers that were screened using
environmental criteria
Benefits provided to full-time employees
that are not provided to temporary or part-
time employees

Parental leave

Occupational health and safety management
system

Work-related ill health

Hazard identification, risk assessment, and
incident investigation

Occupational health services

Worker participation, consultation, and
communication on
Worker training on occupational health and
safety

Promotion of worker health

Prevention and mitigation of occupational
health and safety impacts directly linked by
business relationships

Workers covered by an occupational health
and safety management system

Work-related injuries

Programs for upgrading employee skills and
transition assistance programs
Diversity of governance bodies and
employees
Ratio of basic salary and remuneration of
women to men
Operations and suppliers at significant risk
for incidents of child labor
Operations and suppliers at significant risk
for incidents of forced or compulsory labor
Operations that have been subject to human
rights reviews or impact assessments

None to report

None to report

None to report

None to report

Diversity, Equity, &
Inclusion (DEI), pg. 23

Developing the Unifi of Tomorrow,
pg. 28

Business Ethics, pg. 31
Business Ethics, pg. 31

Supply Chain Integrity, pg. 31

Heath, Safety and Wellbeing, pg. 25

Heath, Safety and Wellbeing, pg. 25
Heath, Safety and Wellbeing, pg. 25
Heath, Safety and Wellbeing, pg. 25
Heath, Safety and Wellbeing, pg. 25

Heath, Safety and Wellbeing, pg. 25

Heath, Safety and Wellbeing, pg. 25

Heath, Safety and Wellbeing, pg. 25

Heath, Safety and Wellbeing, pg. 26

Developing the Unifi of Tomorrow,
pg. 28

Workforce Data, pg. 24 (Partial)
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GRI

People

People

People

People
People
Planet
Planet
Planet
Planet
Planet
Planet
Planet
Planet
Planet
Planet
Planet
Planet
Planet
Planet
Planet
Planet
Planet
Products
Products

Products

Products

Products

Products

Products

412-2

412-3

413-1

414-1

414-2

302-1

302-2

302-3

302-4

303-1

303-2

303-3

303-3

305-1

305-2

305-3

305-4

305-5

306-1

306-2

306-3

308-2

103-2

301-1

301-2

413-2

416-1

416-2

417-1

Employee training on human rights policies
or procedures

Significant investment agreements and
contracts that include human rights clauses
or that underwent human rights screening

Operations with local community
engagement, impact assessments, and
development programs

New suppliers that were screened using
social criteria
Negative social impacts in the supply chain
and actions taken

Energy consumption within the organization

Energy consumption outside of the
organization

Energy intensity
Reduction of energy consumption

Interactions with water as a shared resource

Management of water discharge-related
impacts

Water withdrawal by source
Water recycled and reused
Direct (Scope 1) GHG emissions
Energy indirect (Scope 2) GHG emissions
Other indirect (Scope 3) GHG emissions
GHG emissions intensity
Reduction of GHG emissions
Water discharge by quality and destination
Waste by type and disposal method

Significant spills

Negative environmental impacts in the
supply chain and actions taken
The management approach and its
components

Materials used by weight or volume

Recycled input materials used

Operations with significant actual and
potential negative impacts on local
communities
Assessment of the health and safety
impacts of product and service categories
Incidents of non-compliance concerning the
health and safety impacts of products and
services

Requirements for product and service
information and labelling

Engaging Our People and
Community, pg. 30

Supply Chain Integrity, pg. 31

Appendix B: Data & Methodology, pg.
59

Water, pg. 37

Water, pg. 37

Appendix B: Data & Methodology, pg.
59

Appendix B: Data & Methodology, pg.
59

Appendix B: Data & Methodology, pg.
59

Appendix B: Data & Methodology, pg.
62

None to report

Transparency, pg. 44

Circularity in Action, pg. 42

None to report




Appendices | Appendix A

55

GRI

Products

Products

Products

Appendix

417-2

417-3

418-1

102-55

Incidents of non-compliance concerning
product and service information and
labelling

Incidents of non-compliance concerning
marketing communications
Substantiated complaints concerning
breaches of customer privacy and losses of
customer data

GRI, SASB content index

None to report

None to report

None to report

Appendix A: Reporting Practices, pg.
571
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SASB

SASB is a not-for-profit, independent standards-setting organization. The
SASB Foundation’s mission is to establish and maintain industry-specific
standards that assist companies in disclosing financial material, decision-use-
ful sustainability information to investors.” We have chosen to report to the
Apparel, Accessories, and Footwear and Chemicals disclosures. All informa-
tion reported is for FY2021.

We have included responses to the SASB Apparel, Accessories, and Foot-

wear & SASB Chemicals disclosure frameworks where applicable.

SASB - Apparel, Accessories, and Footwear Standard

Metric

(of-1{-Ye[e14Y

Unit of
Measure

Code

Reference/
Response

Management of
Chemicals in Products

Management of
Chemicals in Products

Discussion of processes to maintain compliance
with restricted substances regulations

Discussion of processes to assess and manage
risks and/or hazards associated with chemicals in
products

Discussion
and Analysis

Discussion
and Analysis

n/a

n/a

C-AA-250a.1

C-AA-250a.2

Responsible
Chemistry, pg. 47

Responsible
Chemistry, pg. 47

Environmental
Impacts in the Supply
Chain

Environmental
Impacts in the Supply
Chain

Percentage of (1) Tier 1supplier facilities and (2)
supplier facilities beyond Tier 1in compliance with
wastewater discharge permits and/or contractual

agreement

Percentage of (1) Tier 1supplier facilities and (2)
supplier facilities beyond Tier 1that have
completed the Sustainable Apparel Coalition’s
Higg Facility Environmental Module (Higg FEM)
assessment or an equivalent environmental data
assessment

Quantitative

Quantitative

Percentage (%)

Percentage (%)

CG-AA-430a.1

CG-AA-430a.2

Labor Conditions in
the Supply Chain

Labor Conditions in
the Supply Chain

Labor Conditions in
the Supply Chain

Percentage of (1) Tier 1supplier facilities and (2)
supplier facilities beyond Tier 1that have been
audited to a labor code of conduct, (3)
percentage of total audits conducted by a third-
party auditor

Priority non-conformance rate and associated
corrective action rate for suppliers’ labor code of
conduct audits

Description of the greatest (1) labor and (2)
environmental, health, and safety risks in the
supply chain

Quantitative

Quantitative

Discussion
and Analysis

Percentage (%)

Rate

n/a

CG-AA-430b.1

CG-AA-430b.2

CG-AA-430b.3

Raw Materials
Sourcing

Raw Materials
Sourcing

Description of environmental and social risks
associated with sourcing priority raw materials

Percentage of raw materials third-party certified
to an environmental and/or social sustainability
standard, by standard

Activity Metric

Discussion
and Analysis

Quantitative

Category

n/a

Percentage (%)
by weight

Unit of
Measure

CG-AA-440a.1

CG-AA-440a.2

Code

Climate, pg. 34

Number of (1) Tier 1suppliers and (2) suppliers beyond Tier 1

Quantitative

Number

CG-AA-000.A
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SASB

SASB - Chemicals Standard

. Unit of Reference/
Metric Category Code
Measure Response
L. Metric tons (t) Appendix B: Data
Greg nhoqse (55 cg\:ziigt’:j;fzm:;is:z_s"srﬁ:;’ pzcﬁlr;?g:s Quantitative CO-e, ; RT-CH-110a.1 & Methodology,
MEEEI greg Percentage (%) pg. 59
Discussion of long-term and short-term strategy
Greenhouse Gas or plan to manage Scope 1emissions, emissions Discussion n/a RT-CH-110a.2 Climate 34
Emissions reduction targets, and an analysis of performance| and Analysis ) s PY.
against those targets
Air emissions of the following pollutants: (1) NOX
. . (excluding N20), (2) SOX, (3) volatile organic L .
Air Quality TR = R, AR ) [ e o Quantitative | Metric tons (t) | RT-CH-120a.1
pollutants (HAPs)
(1) Total energy consumed, (2) percentage grid Gigajoules Appendix B: Data
Energy Management electricity, (3) percentage renewable, (4) total | Quantitative (GJ), RT-CH-130a.1 & Methodology,
self-generated energy Percentage (%) pg. 59
(1) Total water withdrawn, (2) total water Thousand cubic gv;ter, pg.d3?
Water Management consumed, percentage of each in regions with Quantitative | meters (m?), RT-CH-140a.1 Hi;;";;g:”nlg
High or Extremely High Baseline Water Stress Percentage (%
= (Al ge (%) Water Stress
Number of incidents of non-compliance
Water Management | associated with water quality permits, standards,| Quantitative Number RT-CH-140a.2 | None to report
and regulations
Description of water management risks and Discussion
Water Management |discussion of strategies and practices to mitigate . n/a RT-CH-140a.3
those risks e
Hazardous Waste Amount of hazardous waste generated, Quantitative Metric tons (t), RT-CH-150a.1
Management percentage recycled Percentage (%)
Workforce Health & m Tot.al recordable |n<.:|dent rate (TRIR) and (2) o Heath, Safety and
Safet fatality rate for (a) direct employees and (b) Quantitative Rate RT-CH-320a.1 Wellbein 26
arety contract employees 9, PG
Workforce Health & e el eieris o s [ehliey, Ehe Discussion Heath, Safety and
Safet reduce exposure of employees and contract and Analysis n/a RT-CH-320a.2 Wellbein 25
y workers to long-term (chronic) health risks y 9, P.
Safety & . . .
3 Discussion of strategy to (1) manage chemicals of . . .
Environmental . . Discussion Responsible
Stewardship of concern and (2) develop alternatives with and Analysis n/a RT-CH-410b.2 Chemistry, pg. 47
Chemicals reduced human and/or environmental impact 7
. g . o
Genetlcally.Modlfled Percentag.e of produ.c!:s by revenue that contain Quantitative Percentage (%) RT-CH-410¢.1
Organisms genetically modified organisms (GMOs) by revenue
Management of the Discussion of corporate positions related to
Legal & Regulatory government regulétlons and/or pohcy proposals DISCUSSIOI‘.\ n/a RT-CH-530a.1
Environment that address environmental and social factors and Analysis
affecting the industry
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Appendix B:
Data & Methodology

For FY2021, we followed the below methodology to calculate GHG emis-
sions, waste, and water footprints. All data estimates presented in this report
were completed in good faith but were not independently verified unless
otherwise stated.

Greenhouse Gas Emissions

We followed the Greenhouse Gas Protocol Corporate Standard definitions of
Scope 1 and 2 and emissions calculations methodology. These calculations
do not claim to be in alignment directly with the Greenhouse Gas Protocol
Corporate Standard at this time.

Scopes included: Scope 1 and 2 emissions only. We will include Scope 3 emis-
sions in the future. Most of our logistics fleet is leased and thus included in
Scope 3.

Location Scopes: Only Company-owned and -operated facilities. We included
one active joint venture site in our Scope 2 calculations and accounted for 50%
of that site’s electricity-related emissions. In total, twelve locations were included.

Calculation Process: Usage from electricity reports, internal tracking reports,
etc. was multiplied by the applicable emissions factor to calculate total carbon
emissions and reported in metric tons of CO,e. These calculations were con-
firmed internally.

Data Sources:
Scope 1

» Propane/Liquefied Petroleum Gas: Internal purchase records. For locations
where complete records were not available, we applied a Company-wide
average use per month to the location.

* Mobile Combustion: Internal purchase records for diesel fuel. Note: Unifi United
States locations do sell diesel fuel to non-Unifi fleets. However, we included all
Unifi-purchased diesel fuel in our Scope 1 calculations.

* Assumptions: Assumed an average miles per gallon (MPG) of all fleet vehicles
based on internal tracking methods, based on the average MPG for the last six
months of FY2020.

Scope 2
* Purchased Electricity
= Purchased electricity bills listing kWh
- Internal tracking methods to calculate kWh used
* Natural Gas
= Only applicable for our United States locations. Data collected from internal
natural gas bill tracking.
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Emissions Factor Sources

Propane/LPG: US EPA Emission Factors for Greenhouse Gas Inventories,
Updated April 2021.

* Diesel Fuel Use: From the US Environmental Protection Agency (EPA), including
for non-US countries. We hope to have country-specific mobile combustion
emission factors in the future. Source: US EPA Emission Factors for Greenhouse
Gas Inventories, Updated April 2021.

Electricity:

* The International Energy Association Emissions Factors 2020 for all non-US
locations.

* For US locations, we used location-specific factors provided by our energy
utility.

Natural Gas: US EPA Emission Factors for Greenhouse Gas Inventories, Updated
April 2021.

Greenhouse Gas Data

FY2021 Total Us (MT CO.e) Non-US (MT CO.e) Total (MT CO,e)
Scope 1 13,989 144 14,134
Scope 2 104,189 13,855 118,044

Total 118,178 13,999 132,177

Energy Data

Grand Total
Non-US 106,798,734
uUs 374,304,508
Total 481,103,242

Energy Intensity

CO.e by Revenue FY2021

Revenue ($) 667.6 million
Total_ CO.e 134,998
(metric tons)
CO.e per revenue dollar
(metric ton of CO, per dollar) 0.000202
CO.e inkg 134,998,000
kg CO.e per dollar 0.20
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Solar Farm

In 2015, we built a solar farm adjacent to our REPREVE Recycling Center
(RRO) in Yadkinville, N.C. It produces about ~1,400 MWs annually. The elec-
tricity required to power this solar farm is included in our kWh and GHG cal-
culations under Scope 2 Electricity use.

Fiscal Year MwW kg CO e Avoided MT CO,e avoided
FY2015 109 28,175 28
FY2016 1,464 378,838 379
FY2017 1,453 376,167 376
FY2018 1,429 369,742 370
FY2019 1,402 362,858 363
FY2020 1,370 354,581 355
FY2021* 1,098 284,065 284

2,154,426 2,155

*Note that the solar farm was offline in April 2021 for maintenance. Subsequently, April and May 2021
kWh production was lower than average.

Water Footprint

FY2021 is the first year we estimated a Company-wide water footprint. As
such, certain information was unavailable by the launch of this report as
specified below.

Scope: Only Company-owned and -operated facilities. We did not include joint
venture locations in this Report’s calculations. In total, water data from seven
sites were included.

Calculation Process: Using water and wastewater utility bills, we tracked each
location’s water consumption and wastewater use and then totaled these num-
bers for all locations. In some cases, the location information needed to be con-
verted from cubic meters to gallons and no density conversion was used, given
that it is water.

Assumptions: Certain locations do not measure water consumption and waste-
water separately. For our Yadkinville location, our utility assumes wastewater
(sewer) is 105% of the billed water consumption. The water utility for ULA
assumes that water in equals water out. Therefore, we assumed that the mea-
sured water consumption at ULA equaled the wastewater released back to the
municipal water treatment plant. Additionally, at certain locations, not all waste-
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water is able to be metered. In these cases, we only included wastewater data
that could be measured directly via meter, resulting in differences between water
used versus wastewater. Note that our Reidsville location operates two distinct
processes: Bottle Processing and Dyeing. Water usage at Reidsville cannot be
metered directly to the applicable process. Bottle Processing uses less water
than Dyeing and through internal review, is determined to be 3% of the total
Reidsville water use.

Data Sources:

* Internal utility bill and water usage tracking

* Utility bills
Wastewater Destinations: Unless otherwise noted, all locations’ wastewater is
sent to a municipal wastewater treatment site.

Data:
FY2021
Location m?* of Water m?® of Wastewater
udB 101,445 38,540
ULA 2,077 2,077
UCA 49,857 7,765
Reidsville 526,319 452,322
Madison 93,908 52,867
Yadkinville 139,717 146,702
Greensboro 1,022 1,022

Waste Footprint

FY2021 is the first year we estimated a Company-wide physical waste foot-
print. As such, certain information was unavailable by the launch of this
report as specified below.

Scope: Only Company-owned and -operated facilities. We did not include joint
venture locations in this Report’s calculations. In total, waste data from seven
sites were included.

Calculation Process: We tracked each location’s waste data for FY2021 and then
totaled these numbers for all locations. In some cases, the location information
needed to be converted from cubic meters to pounds. In these cases, we used a
density conversion of 300 pounds per cubic yard for mixed municipal solid
waste, un-compacted, commercial, from the EPA.
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Assumptions: In one case, we needed to estimate the total weight of recycling,
as we were unable to obtain this information from our waste utility. This location
used two 8-yard dumpsters for recycling, which were emptied once a week. We
assumed an 8-yard dumpster has 8 cubic yards of volume and used a density
factor for un-compacted institutional mixed municipal solid waste recyclable
materials, estimated at 300 lbs./cubic yard. Source: Volume-to-Weight Conver-
sion Factors U.S. Environmental Protection Agency Office of Resource Conser-
vation and Recovery April 2016. Link.

Data Sources: Internal waste tracking.

Waste Destinations: Unless otherwise noted, all locations’ waste is either: sent to
landfill, sent to recycling, converted into waste-to-energy, or composted.

Data:

FY2021 Totals by Type Pounds

Landfill 25,448,161

Recycling 16,937,308

Waste to Energy 2,069,835
Compost 90,134
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Appendix C:
Sources

"“Water Scarcity | Threats | WWF.” Accessed May 25, 2021.
https:/www.worldwildlife.org/threats/water-scarcity.

2“A—New—TextiIes—Economy_FuII—F2e|oort_U|odated_1—12—17.Pdf.” Accessed June
10, 2021.
https:/www.ellenmacarthurfoundation.org/assets/downloads/pub
lications/A-New-Textiles-Economy_Full-Report_Updated_1-12-17.pdf.

*Accelerating Circularity. “Accelerating Circularity.” Accessed June 12, 2021.
https:/www.acceleratingcircularity.org.

4“Atmospheric Transport Is a Major Pathway of Microplastics to Remote
Regions | Nature Communications.” Accessed June 12, 2021.
https:/www.nature.com/articles/s41467-020-17201-9.

5“Higg Product Tools - Sustainable Apparel Coalition.” Accessed June 12,
2021.
https://apparelcoalition.org/higg-product-tools/.




